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Objectives and methodology (1/2)

« Estimate the number and value of purchases at Point
of sale (POS), person-to-person payments (P2P) and
online payments, broken down by payment instruments

* Understand consumers’ preferences and access to
payment instruments and consumers’ attitudes towards
new means of payment

 New guestions on instant payments and use of crypto-
assets included
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Objectives and methodology (2/2)

e The ECB coordinated the data collection in 17-euro
area countries between October 2021 and June 2022".

 One-day payment diary and an accompanying
guestionnaire with 50% telephone and 50% online
Interviews

 The most important methodological choices were
Identical to SPACE 2019, making the results of most
Indicators comparable.

1 Deutsche Bundesbank (2022) and De Nederlandsche Bank and the Dutch Payments Association (2022) collected their own data with questionnaires harmonised to a large extent with
the one used in the other countries. Data for DE and NL were subsequently integrated in SPACE for the analysis.
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Results of the survey
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Online payments are on the rise

both in terms of number and value

B POS
p2p
B Online
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Number and value of non-recurring payments
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Point-of-Sale: Cash still most frequently used
but the share of its use has declined notably (from 72% to 59%)

B Cash B Mobile app
Cards B Other
[
19%

2016 2019 2022

Structure of POS payments by number of transactions
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Point-of-Sale: Different payment habits across countries
In 12 out of the 19 countries a clear majority of POS payments were
g cor o obie made in cash
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Point-of-Sale: Card payments form highest share of
payment volumes

Il Cash [ Mobile
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Structure of POS payments by value of transactions
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Cashless payments are preferred in most euro area

countries

Il Cash

Card or other cashless payment

. I don't have a clear preference between cash and cashless payments
. Don't know
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Preferred payment instrument by country
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Consumer preferences suggest they demand cash and
cards for different reasons
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Most consumers find cash as a payment option important

[l Very important [ Notimportant at all
Fairly important [ Don'tknow
 Notsoimportant
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Importance of having cash as a payment option, by country
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A large majority of consumers are satisfied with
their perceived access to cash

When you need to withdraw cash, how easy or difficult do you usually find it to get to an
ATM or a bank?

Very difficult |
3% | | Don't know

Fairly easy
39%
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Deterioration compared to 2019 in perceived access to
cash is focused on a few countries

[ | Difficult (SPACE 2019)
Difficult (SPACE 2022)
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Share of respondents perceiving access to cash withdrawals to be fairly
or very difficult, by country
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On average, consumers with access to payment
cards exceed those with payment accounts

B Account for payment

Card
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Share of consumers that have access to an account for payments and a card
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Perceived availability of instant payments is different
across countries

Il Available [ Not heard of service
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Perceived acceptance of cash at the POS has declined
(from 98% to 95%) *

m 2019
2022

9pp 9
pp pp pp 2pp 2pp 1pp opp

3pp 2

*In SPACE, acceptance is considered as perceived acceptance, which is calculated by asking customers if they remember that particular form of payment being
accepted at the POS, regardless of how they actually paid their purchase.
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However, perceived acceptance of cashless payment
Instruments has increased
but is lower than that of cash and more diverse across countries
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' Conclusions




Conclusions
SPACE 2022

Cash still used for most consumer payments, but share
declines further

Share of electronic payments grows further, including day-
to-day online purchases

Consumers prefer electronic payment methods, but value
having cash as an option

Next SPACE study to be published in 2024




Thank you for your
attention! Questions?
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Sample achieved by country

AT 2,517
BE 3,028
CcY 1,017
DE 5,870
EE 1,511
ES 4,528
FI 3,035
FR 6,153
GR 2,003
IE 2,001
IT 4,513
LT 1,505
LU 1,013
LV 998
MT 1,000
NL 5,458
PT 2,003
SI 997
SK 2,447
Total 51,094
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More than half of consumers (54%) did not change their
payment behaviour with regard using cash due to the
pandemic

Much more often . 6%
For those who

reported using cash
r less often (32%), the
most frequently
mentioned reason
was that paying
7% electronically has
become more
convenient

Somewhat more often

Same as before

Somewhat less often

Much less often 159,

Share of consumers using cash at physical points of sale more often, less

often or equally often compared to the pre-pandemic period, euro area
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Average amount of cash in the wallet at the
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Contactless payments make up 62% of all card payments
at point of sale

How was the card transaction carried out?

Contactless technology © Inserting card into terminal
100%

90% Contactless
80% 38% technology is used in
70% 59% the mayority of the
60% payments perfomed
50%
40%
30% 62%
20% 41%
10%
0%
2019 2022
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Crypto assets are held by a small share of consumers only
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Ownership of crypto assets, by country
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Only 4% of euro
area citizens own
crypto assets on
average

People in most
countries owning
them for investment
only rather than for
payment purposes.
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Sources of cash withdrawals, by frequency of
use and by country
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Proportion of respondents likely to pay fees for
cash withdrawals by country

B | never pay afee M | pay afee most ofthe time
| rarely pay a fee M | sometimes pay a fee
B | always pay afee B Don't know

-]

%
22%
= 15% 8%
65%

e = G6N 5%
0% 13%
3%
I I I I - 59% Il 59 Jll6 0% i 607 6 3% i 64 64 % 65% g5
I el TR S e
Lv T

Sk EE EBA19 DE ML  GR MT

www.ech.europa.eu ©



Share of respondents that pay a fee for instant
payments, by country

B Fay nofee B Pay higher fee than for credit transfers
Pay same fee as for credit transfers B Don't know
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